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This proposal will take an actionable examination of Kelston`s criteria for the influencers outreach
selection process. It will use real people based in the Southlake and DFW area. It will look at local
influence, marketing experience and alignment with Kelston as a brand. 
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INTRODUCTION

To better understand who to pick for the brand it is important to better understand Kelston and its
target market. Kelston based in Southlake, TX focuses on entrepreneurs and businesses. While based
in Southlake, TX they target nationally as well as in Southlake/DFW. They are more lifestyle focused.
They target ages 25-37. They also push a value of good people and woman empowerment. These are
all key elements to consider when picking an influencer.
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WHY INFLUENCER?
KELSTON MARKETING 

The following chart from EBSCO, Full Sails Digital Library, shows why to use an influencer. Such reasons
can include short-term value with large reach, niche quick targeting, and social imitation persuasion
method. (Spálová, Mikuláš, & Púchovská, 2021)

Table: 

(Spálová,
Mikuláš, &
Púchovská,
2021)



BENEFITS OF INFLUENCERS
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The below table, chart and list illustrates the benefits of  influencers:

 Table: (Relic, 2025)  Chart: (Brand Ambassador Vs Influencer - How to Choose, 2023)



SELECTION CRITERIA

-Influence in the Southlake Area 
-Marketing/Branding Focused
-Empowerment Forward
-Values that Align with Kelston (Good People- Value Driven.) 
-Work Experience in Marketing
-Education (At least B.A.)
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(Sports & Outdoors | Southlake, n.d.)
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MEANS OF IDENTIFICATION

-Professional Networks: LinkedIn
-Review Platforms: Google
-Social Listening: Brand24
-Hashtag Influence: Instagram Focus

(Kelston Marketing, n.d.) (LinkedIn, n.d.)(Instagram, n.d.)

(Brand24, n.d.)

(Canva, n.d.)
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SOCIAL LISTENING
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Below is a table from Brand24 providing a brief overview of Kelston. This was explored during the search for potential brand
influencers. There are many opportunities to increase engagement with Kelston—possibly through user-generated content (UGC).
The next slides will illustrate chosen influencers.  

Table: 

(Logging to
Brand24.com,
2025)



INFLUENCERS AND WHY THEY 
FIT THE KELSTON BRAND
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INFLUENCER 1 :
Nicole Tesoriero

-As a sales/marketing director for the
Southlake Style Magazine (which she
founded), Nicole may be a good
ambassador for the brand as she is highly
connected with the Southlake community. 
-This may be a good strategic move as she
also works for the magazine to find out
how much to secure a magazine spot, or
feature,  as well as have her market
Kelston on her own social.
-Magazine is community first, so may be a
good push for Kelston brand
-She also has an award and a degree. She
is very harmonious to the Kelston brand
which you can see in her Clifton strengths. Photos: (Nicole Tesoriero | LinkedIn, n.d.)
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INFLUENCER 2:
Zoe Conrad
 
-Social Media Strategist at Southlake
Clinical Aesthetics.This is good as
familiarity with hands on social can
push content.  
-Engages organically
-Has volunteer experience showing
an alignment with Kelston values.
-In her about she has a “passion of
elevating people, businesses and
communities”, (Zoe Conrad |
LinkedIn, n.d.) which aligns with an
ambassador mindset
-A former UNT Alumni, so may also
be easier to connect with me to begin
the ambassador assignments
-Has at least a B.A. Photos: (Zoe Conrad | LinkedIn, n.d.)
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INFLUENCER 3:

Tess Anderson
 
-Experience leading 30+ Ambassadors
-”Strong understanding of both analytics
and storytelling” ( Tess Anderson |
LinkedIn, n.d.)
-Brand Ambassador & Brand
Representative for many brands such as:
Windsor, Doritos, Rent The Runway and
more. 
-Based in Southlake, TX: Local ties
-College experience with a near 4.0 G.P.A. 

Photos: (Tess Anderson| LinkedIn, n.d.)
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CONCLUSION 
This proposal outlined three influencers that would be good for the Kelston brand. Not only do they
have local ties to the Southlake community with a valuable education to contribute but also demonstrate
Kelston`s values of being good people. This was explored through “About Me” sections, volunteer work
and how they identify their contributions of value. Through the influencers selected they show:
“Relevance to Your Industry (Marketing), Social Media Influence (as many have experience with bigger
brands), Authenticity and Credibility (education/about me sections), Alignment with Your Brand Values
(Being good people and empowering women), and Ability to Engage and Connect with Your Target
Audience (shown through their expertise/ forms of mediums they work with).” (Seo, 2024) Thank you for
reviewing this proposal.
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